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� There are few people who are privileged
enough to be photographed posing with a
gleaming red Ferrari, let alone have the chance
of a spin on a Grand Prix circuit. But then,
there are not many accountants in the financial
driving seat of one of the most famous and
influential sports car brands in the world. I
imagine that is why Fang Qian, CFO of Ferrari
Maserati Cars International in Shanghai, is
beaming during his photo shoot. I cannot 
say I blame him. ‘There are so few brands
worldwide that have such recognition,’ begins
Qian. ‘I think almost everyone has a notion of
what Ferrari is about, whether through
experience or imagination. So, when I received
the job offer, I decided it was too good an
opportunity to miss.’

Qian joined Ferrari in September 2004, in
the month of the inaugural Chinese Grand Prix
in Shanghai. A fan of Formula One, Qian had
even bought tickets to attend the event. It was
an auspicious occasion, not only for China,
which unveiled its new Grand Prix circuit and
put itself firmly on the map for Formula One
racing, but also for Ferrari, whose driver Rubens
Barrichello won the Grand Prix and helped
boost Ferrari’s standing in the country. At the
opening ceremony of Ferrari’s new showroom in

Fang Qian works for one 
of the most glamorous
brands in the world. He
tells Colette Steckel why
joining Ferrari Maserati
Cars International in
Shanghai was an
experience he did not
want to miss

CFO in the fast lane
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